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Environmentalni etika vyroby a spotfeby

Pro¢ zrovna téma environmentdlni etika vyroby a spotfeby? To bude asi ¢astou

| otdzkou ¢tenafu na adresu redakce ¢asopisu.

Pokud by snad neékdo chtél oznacit nas pokus soustfedit na jednom misté (tj.
zde, v monotematickém ¢isle ¢asopisu Zivotné prostredie) riiznorodé, v rizné
hloubce pojaté pohledy na danou problematiku, za vypousténi dZina z lahve,
nezbude nez mu dat za pravdu a potvrdit mu, Ze takovy byl timysl. Zvoleny
tématicky okruh a zdbeér je jisté dosti Siroky, od ¢isté filosofickych a teoretickych
tvah o vztahu etiky a ekologie, od pohledii na etiku a moralku podnikdni, po etiku
a ochranu prav zdkaznika, resp. spotfebitele. Shromazdéné ¢lanky jisté nemohou
celou 8kdlu ndzord a pfistupu plné dokumentovat. Naznacuji viak, v jak pestré
skupiné odborniku, vysokoskolskych pedagogt, specialistii zdjmovych asociaci
a nevladnich organizaci existuje potfeba formulovat pfedstavy o této discipliné.

Dalsi otazkou, kterou si muizeme kldst, je otdzka ucelnosti rozvijeni teoretickych
a praktickych stranek tohoto tématu. Nebude asi pochyb o potiebé ucelengji
uchopit téma etiky podnikani z pohledu Zivotniho prostfedi, chcete-li ve vztahu
k ekologii v $irsim vyznamu tohoto pojmu. S pohledem k budoucnosti je asi
nejvétsi akcent tfeba prikladat vzdélavani, af stfedoSkolskému, tak vysokoskol-
skému. A netyka se to jenom obort pfirodovédnych - ekologickych, resp. envi-
ronmetalistickych — ale i technickych a humanitnich. Uceleny, fundovany
a pritazlivy pedagogicky vklad tohoto konceptu, bude urcité nejvice na misté
v ekonomickych oborech, u budoucich podnikovych manazert, podnikateld ¢i
zameéstnancu vefejné spravy. Vychova k udrzitelné spotfebé ¢i ochrané prav spot-
febitele by jisté také méla obsahovat pfislusné argumentacni ndstroje.

Predpoklddame, Ze existuje vieobecny konsensus o soucasné potrebé dotvaret,
podporovat, ovliviiovat, péstovat, nabizet i vnucovat zdsady environmentdlni

| etiky a mordlky vyrobcim a obchodnikim, tedy podnikatelim (a tim je mnohdy

i stat) a zdkaznikum (af podnikatelskym subjektim, tak obanim - spotfebite-
Iim). To, co chybi nejvice, je dostatek pfijatelné formulovanych informaci v celém
spektru medialnich nastroji a pfedevsim komunikace — cilené doruceni téchto
informaci zainteresovanym strandm. At pfedstavu informaéni spole¢nosti milu-
jeme, nebo ne, pokud méd mit tspéch i takovy pohled, jakym je environmentdIni
etika vyroby a spotfeby, tak musi byt ucinné, profesionalné medializovan. To se,
kupodivu, dostatetné nedélo ve stfedni Evropé ani u jiZ existujicich, hutné zpra-
covanych a ve svété sifenych dokumentu a ruznych chart, kodexu, principu ¢
deklaraci jak podnikatelskych, tak spotfebitelskych.

Byli bychom radi, kdyby se toto monotematické &islo ¢asopisu Zivotné pro-
stredie stalo jednim z novych impulst v tomto oboru, a tim i dalSim pfispévkem
smérem k udrzitelnosti.
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Environmental ethics of production
and consumption

Why the topic "Environmental ethics of production and consumption” was
chosen? This might be a question addressed to the editors of this journal.

If someone wants to label our attempt to collect a variety of different views with
different level of their complexity at one place (i.e. this monothematic issue) as
release of a ghost out of the bottle, we will have to agree and confirm that this was
our intention. The chosen topic and coverage is definitely wide. It ranges from
purely philosophical reasoning on relation between ethics and ecology, views on
ethics and morals in business, to ethics and protection of purchaser and consumer
rights. The gathered articles of course cannot include whole range of opinions and
approaches. Nevertheless they indicate that there is a need to formulate ideas on
this topic among scientists, university pedagogues, specialists from interested
associations and NGOs.

Next, we can ask about purpose of developing theoretical and practical aspects
of this topic. There is doubtlessly a need to grasp the topic of business ethics from
environmental view as a whole, or - if you want — you might put it in relation to
ecology in wider sense. Considering the future, we must stress a role of education,
both in colleges and universities. This does not concern only natural sciences —
ecological and environmental ones — but technical and humanitarian as well.
A comprehensive and attractive pedagogical input of this concept will be appre-
ciated above all in economic disciplines, for future factory managers, entrepre-
neurs or employees of state administration. Education for sustainable
consumption or for consumer’s rights protection should include respective tools
of argumentation.

We suppose that there is a general consensus in understanding of the present
need to complete, support, influence, foster, offer and also enforce the principles of
environmental ethics and morals on producers and dealers (here we mean entre-
preneurs, often this includes also a state) and on customers (either business sub-
jects or citizens — consumers). What we are missing mostly is a sufficient quantity of
acceptable worded information in complete spectrum of media tools and above all
communication - a targeted delivery of that information to interested parties. It
does not matter whether we like or dislike the idea of informational society. If it is to
have such a quality, as is the environmental ethics of production and consumption,
it has to be efficiently and professionally spread by media. Suprisingly, it did not
happen enough within the Central Europe even to already existing, well elabo-
rated and in other parts of world distributed documents, charter, codes, principles
and declarations, either business or consumer related. We would be pleased, if this
monothematic issue served as one of the stimuli in the field and consequently
a contribution to sustainability.
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